Ethical/CSR Ombudsman

 

Profit
Amazon experience a highly successful product launch when they introduced its e-reader, the Kindle, in 2007. The Kindle operated with Whispernet, a cellular antenna that enables wireless content delivery. This was the key differentiator which allowed customers to purchase and sync content quickly without access to a computer. Amazon also teamed up with major book publishers in hopes they could simplify the digital rights management issues. This was a successful venture for Amazon. As the Kindle evolved throughout the years, Amazon worked diligently to enhance user experiences through features, screen resolution, and battery life. When Amazon first began working on building the first-generation Kindle, the e-book market was roughly 3 million dollars. Only five years later, Amazon’s e-book sales alone were roughly 1 billion dollars. In 2011, Amazon previewed the Kindle Fire. Bezos, in his announcement, referred to the Kindle Fire as the “culmination of the many things we’ve been doing for 15 years.” (HITT, 2017) Despite its strong sales, the Kindle Fire faced numerous challenges.

 

Philanthropy
For years, Jeff Bezos, founder of Amazon.com Inc., kept quiet about his philanthropic vision for the company. Finally, last year, Bezos pledged 2 billion dollars of his fortune to preschool programs in low-income communities, as well as, food and shelter provided to homeless families. His vision is to develop a network of preschools to help prevent low-income family children from getting behind in their education. Amazon also operates a website called AmazonSmile which features the same products and prices as Amazon.com. When you shop on AmazonSmile, however, the AmazonSmile Foundation will donate 0.5% of the purchase price to the charitable organization of your choice. Critics have complained about the fact that customers have to head over to a different website for the charitable donations to kick in, instead of simply listing the eligible items on Amazon.com. Some critics believe this is Amazon’s way of hoping people will forget that AmazonSmile is an option altogether, or not want to invest the extra time and hassle into shopping on a different website.

 

Legal/Ethical Issues
Amazon’s website claims to be strongly committed to conducting business in a legal and ethical manner, including engaging with suppliers who are committed to operating in the same manner. Amazon strives to require health and safety in production areas, the right to legal wages and benefits, proper work hours and overtime pay, and the prevention of child labor and unethical treatment. Amazon regularly conducts surveys and inspections to make sure that their suppliers are operating ethically. Although Amazon claims to strive for these commitments, they have been accused of poor treatment of workers, opposition to trade unions, poor warehouse conditions, and poor delivery driver conditions. They have also been criticized for tax avoidance in the U.S. They have been known to refuse to collect taxes from customers in states in which it does not have a physical presence, which in turn gives Amazon a comparative advantage over brick-and-mortar retailers. For years Amazon has faced pressure from stakeholders and investors to disclose more information about its environmental impact. Social issues are becoming more important to Amazon as they struggle to deal with concerns about labor conditions, wages, and other legal issues. I do predict that Amazon will continue to struggle with legal issues involving back taxes and patent suits as well.  
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