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The abduction of the Nigerian Girls by the terrorist organization, Boko Haram, occurred nearly four years ago. The prominence of the Chibok’s girl’s kidnappings in Nigeria was brought by online activism that sought to seek freedom for the young school girls. The social media campaign, #BringBackOurGirls, transfixed people globally as it sought plight for the 276 girls kidnapped by the terrorist group (Matfess, 2017). In particular, different forms of activism were used including visual art, poems, and tweets by activists holding a sign reading #BringBackOurGirls to voice on the campaign of the missing girls. Besides, public statements were made by prominent people including the United States president, Barack Obama, to criticize the kidnappings (Holpuch, 2018). Despite the use of the different forms of activism, the most effective campaign was the use of the plight card with the sign #BringBackOurGirls as this not only transformed the girls into global symbols buts also shade light on the great tragedy.  

The abduction of schoolchildren by Boko Haram was nothing new in northern Nigeria, but the sheer size of the 2014 kidnappings brought attention to this heinous act that was largely practiced. Immediately after the abductions, a social media campaign #BringBackOurGirls was started which attracted support from international activists and luminaries including the pope, Michelle Obama and Malala Yousafazi (Matfess, 2017). Notably, the attention on the kidnappings was not only brought by the sheer number of young girls abducted but the support from the international community who held high their plight cards with the sign #BringBackOurGirls (Holpuch, 2018). This campaign helped to focus attention on the heinous tragedy to a part of the world that had been largely ignored. Thus, while there were different initiatives that called for the release of the girls, the most effective approach was the use of the plight card with the sign #BringBackOurGirls as this brought attention to the tragedy. 

Notably, most of the abducted girls spent nearly 1,000 days in captivity, but this does not mean that the social media campaign was ineffective (Matfess, 2017).  Considerably, the tweets by the international luminaries may have highlighted that the terrorist group had leverage over the international community due to their plight (Matfess, 2017). However, the significance of this campaign is not highlighted by its ability to bring back the girls but rather attract the world’s attention to the tragedy (Holpuch, 2018). The release of the girls from captivity with the help of the international community required new policy formulations which would be treacherous. Despite this, the social media campaign held high the girl's plight rallying the world to unite and come for their support. Thus, the social media campaign is deemed more effective compared to other approaches. 
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