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When developing a marketing strategy, the marketing manager should take into consideration critical elements as they guarantee an impactful campaign. An effective marketing strategy is important when positioning the business to the target customers. Notably, the 5Ps are the vital elements that are designed to augment a strategic marketing campaign. These include the product, price, promotion, place, and people (Business, 2018). The product element refers to what is being offered to the consumers. What is the organization selling? This comprises the added features, packaging, branding and warranty features. For example, is a jewelry maker is anticipating to grow his/her business, they might offer gift wrapping service as an incentive to their target customers. The price element refers to the cost of the product or the service. This comprises of aspects such as discount prices, credit terms and additional payment arrangements (Business, 2018). Notably, the price element is determined by the business’s position in the market. Promotion refers to the activities that will be used to advertise the products or services. These include activities such as advertising, direct marketing, and public relations. For instance, a sports management business should seek sponsorships to promote the firm. Place refers to how the products or services will be delivered to the target customers. This includes aspects such as delivery methods and physical location of the business. Changing the way in which the firm conducts its business is imperative for continual growth and success in the future. The people element comprises of the staff and the customers (Business, 2018). The staff should be trained to enhance effective communication with the clients. Thus, both the staff and the customers should be considered when designing the marketing strategy. 

According to Panepinto, 2016, the success of an effective marketing campaign is influenced by additional factors including the campaign name and the adopted approach. The campaign should have a compelling name, for example, “the unforgotten” when propagating for gun safety. Besides, the campaign should be appealing to the target customers (Panepinto, 2016). The highlighted elements are critical when designing a marketing campaign for a business. Implicitly, these elements fall under the 5Ps category as they broaden the consumer preferences and needs. Significantly, businesses should adopt a compelling marketing strategy. According to studies, people read approximately 20% of text-based web pages compared to videos (Panepinto, 2016). This highlights the importance of creating a compelling promotional video as it is an effective marketing strategy. Additionally, there should be a physical element that supports the marketing campaign to enable real-life experience. Implicitly, digital media is significantly important in the modern day society. However, this does not imply that there is no definite space to include an element that equips people with real-life experience. 

Significantly, an effective marketing strategy should emphasize on social sharing. Technological advancement has led to the advent of social media marketing (Panepinto, 2016). The use of social media as a marketing technique is important based on its ability to reach out to a diverse consumer base (Armstrong, Kotler, Harker & Brennan, 2015). Vast advantages can be accrued from using social media as a marketing tool as it can be easily accessed. Considerably, social media marketing is essential as it enables the business to garner feedback from the consumers through reviews. With this, the business can identify areas of improvement and implement the necessary actions. 

After deciding on a specific market strategy, it is vital to design a marketing plan that sets out how the strategy will be implemented and success evaluation. Furthermore, the marketing plan should be continually reviewed to identify necessary changes that should be in accordance with customer needs and preferences (Armstrong, Kotler, Harker & Brennan, 2015). Besides, there are significant changes in the business environment such as the economic climate that should be taken into consideration by the marketing plan. The importance of an effective marketing plan is highlighted by its ability to incorporate the vital elements such as the 5Ps. Specifically, this is relayed through practices such as segmentation (Armstrong, Kotler, Harker & Brennan, 2015). After identifying the potential customers for the business, they should be segmented into distinct groups based on their needs and preferences. This not only enables the business to adopt an effective marketing strategy relative to that of its competitors but also design the use of specific promotion strategies to certain population groups. For example, social media marketing can be used to target both the millennials and generation Z as they are highly active in the social spaces. 

Significantly, a comprehensive marketing plan is important as it facilitates both targeting and positioning. By deciding on which marketing activities to adopt, the business should ensure that the provided product or services meet the specific needs of the target consumers. Notably, this can be achieved through exhibitions, advertisements or public relations. As such, the marketing plan enables the business to focus specialized marketing activities for specific consumer groups (Armstrong, Kotler, Harker & Brennan, 2015). Considerably, the business can capitalize on an effective marketing strategy by ensuring that it focuses on the business’s strengths. For example, if a particular group of consumers is driven by the quality of the product, the promotional activities should emphasize on this attribute. Therefore, the highlighted elements are vital when designing an effective marketing strategy as they enable the business to formulate a comprehensive marketing plan.
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