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 Individual Assignment: Sales and Marketing Plan
Purpose of Assignment

This assignment puts students in the role of Sales Director at a hypothetical hotel.  As part of their responsibilities, students must create a sales and marketing plan to help the hotel maximize profits for a three-day conference with 800 attendees.  Students will have to complete tasks such as defining useful metrics, developing a budget, and analyzing how the sales team works with other departments in the hotel. 

Grading Guide
	Content
	Met
	Partially Met
	Not Met
	Comments:

	The student describes how the sales team works with other departments in the hotel to plan the event.
	
	
	
	 

	The student defines the metrics that are important to the sales team.
	
	
	
	

	The student defines the metrics that are important to the marketing team.
	
	
	
	

	The student develops a sales and marketing budget for the event that includes revenue streams and costs.
	
	
	
	

	The paper is 700 to 1,050 words in length.
	
	
	
	

	
	
	Total Available
	Total Earned
	

	
	
	7
	#/7
	


	Writing Guidelines
	Met
	Partially Met
	Not Met
	Comments:

	The paper—including tables and graphs, headings, title page, and reference page—is consistent with APA formatting guidelines and meets course-level requirements.
	
	
	
	

	Intellectual property is recognized with in-text citations and a reference page.
	
	
	
	

	Paragraph and sentence transitions are present, logical, and maintain the flow throughout the paper.
	
	
	
	

	Sentences are complete, clear, and concise.
	
	
	
	

	Rules of grammar and usage are followed including spelling and punctuation.
	
	
	
	

	
	
	Total Available
	Total Earned
	

	 
	
	3
	#/3
	


	Assignment Total
	#
	10
	#/10
	

	Additional comments:





