Online Identities Questions

1. Conduct a stakeholder analysis.
2. What are the reasons and rationalizations that support engaging in this behaviour? And/or what reasons and rationalizations might Tina provide that support her “looking the other way” and not bringing it forward?
3. What counter arguments could Tina use for the reasons and rationalizations, including her own, identified in #2?


QUESTIONS FOR MODIFYING MERIDA
1. Returning to body image, do you think we have come any further with respect to moving away from pitching "perfect" bodies, appearance, etc. to consumers?  Is it worse? Has it remained relatively the same?  How do you feel about this?  Is it an ethical practice? In answering, consider how various types of stores and products (i.e. clothing stores, clothing producers, body products such as soap and shampoo and make-up) have approached the issue in the past, and what they are doing now.
2. How do you feel about the portrayal of men’s bodies in the media generally and relative to how women’s bodies are portrayed?

